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Introduction

This portfolio summary highlights key marketing projects and strategic initiatives across two companies:
Ikeuchi Europe and Konica Minolta Sensing Europe. It covers work in:

SEO & Content Writing
Multilingual Website Analytics
Google and LinkedIn Ads
Lead Segmentation
UX Auditing
and Customer Segmentation for pricing strategies

Each section includes concise explanations and visuals across various slides per topic.

The final portion includes relevant certifications and professional endorsements that reflect continued
learning and credibility in digital marketing, analytics, and strategy.
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Company: IKEUCHI EUROPE 
Role: Marketing Coordinator

Key Achievements:

Developed and optimised more than 33 webpages leading to an increase in in organic clicks
by +222% and impressions by +244% in 1 year
Reduced bounce rate by 12%, while improving avg. position by 4 spots (GSC, GA) in 1 year;
Led website redesign & optimisation, implemented CTAs and conversion elements;
Developed pricing strategy through customer segmentation of 300+ companies.



Created and executed targeted content and optimization strategy that significantly improved organic
performance across both core product categories and long-tail technical topics. Over the course of one
year, I:

Increased organic clicks by 222% (from 13.2K to 42.5K)
Expanded impressions by 244% (from 1.12M to 3.86M)
Improved average ranking position by nearly 4 spots (from 24,6 to 20,8)

This growth was driven through detailed keyword mapping, metadata and on-page optimization, internal
linking improvements, and content creation tailored to user intent and technical relevance, as seen in
Image 
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Project: Content creation, SEO and Analytics
Duration: February 2021 - September 2022

1. Google Search Console Year Comparison



To illustrate the breadth of results, I’ve highlighted five representative pages:

Products – Broad category page with 984K impressions and 5.6K clicks (Image 2)
Hydraulic Nozzles – High-volume subcategory with strong visibility (549K impressions) (Image3)
Full Cone Spray Pattern – A focused long-tail topic with above-average CTR (1,0%) (Image 4)
Akimist – High-intent page with exceptional engagement (2,9% CTR) (Image 5)
Ceramic Nozzles – A fully new page I researched, wrote, and optimised from scratch, now ranking
with a 1,0% CTR and strong visibility (Image 6)

Each of these pages contributed to a sustainable increase in organic traffic and keyword coverage
across complex, industry-specific topics. 

An broader list of created and optimized pages can be encountered in Table 1.
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Image 2. Products page
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Image 3. Hydraulic Nozzles Page
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Image 4. Full cone Spray pattern Nozzles Page
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Image 5. AkiMist Page
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Image 6. Ceramic Nozzles Page



Content creation, SEO and Analytics

Page Clicks Impressions Avg. CTR Avg. position

Products 5650 984000 60% 203

Hydraulic nozzles 3010 549000 50% 185

Applications 2380 329000 70% 302

Tank Cleaners 277 107000 30% 29

Air nozzles 661 103000 60% 23

Hollow cone spray 368 86600 40% 189

Humidifier 939 82100 110% 234

Humidity control 1340 77700 170% 226

Special pneumatic 491 76400 60% 146

Mountain shaped 502 66700 80% 157

ESD prevention 485 63100 80% 218

Steel making indus 268 61500 40% 213

Even spray distrib 233 51500 50% 147

Fine fog nozzle 177 48300 40% 206

Small fine fog 177 38400 50% 126

Solid stream jet 302 31300 100% 147

Compressed air n 155 24500 60% 212

Special angle 257 22600 110% 129

Spray nozzle units 108 21800 50% 204

Ceramic nozzle 211 20100 100% 206

Standard angle 313 19600 160% 147

Akimist 545 18900 290% 173

Dust control 285 15800 20% 36

Anti Clogging Noz 260 12800 200% 149

Full cone spray no 1020 10300 100% 157

Preventing dust a 156 9270 170% 232

Choice of Materia 99 5920 170% 172

Clog Pneumatic n 82 4430 180% 124

Paper trimming 50 3530 140% 246

TaifuJet Air boost 325 278 120% 218

Flat spray patern 802 151 50% 164

Table 1. List of Content Pages 

https://www.ikeuchi.eu/products/
https://www.ikeuchi.eu/products/hydraulic-nozzles/
https://www.ikeuchi.eu/solutions/applications/
https://www.ikeuchi.eu/products/tank-cleaners/
https://www.ikeuchi.eu/products/air-nozzles/
https://www.ikeuchi.eu/products/hydraulic-nozzles/hollow-cone-spray-pattern/
https://www.ikeuchi.eu/products/humidifier/
https://www.ikeuchi.eu/solutions/nozzle-applications-for-industrial-processes/humidity-control/
https://www.ikeuchi.eu/products/pneumatic-nozzles/compressed-air-pneumatic-nozzles/small-capacity-fine-fog/
https://www.ikeuchi.eu/products/hydraulic-nozzles/flat-spray-pattern/mountain-shaped-spray-distribution/
https://www.ikeuchi.eu/solutions/industries/steel-making-industry/
https://www.ikeuchi.eu/products/hydraulic-nozzles/flat-spray-pattern/even-spray-distribution/
https://www.ikeuchi.eu/products/hydraulic-nozzles/hollow-cone-spray-pattern/fine-fog-nozzles/
https://www.ikeuchi.eu/products/hydraulic-nozzles/full-cone-spray-pattern/special-angle/
https://www.ikeuchi.eu/products/hydraulic-nozzles/solid-stream-jet-pattern/
https://www.ikeuchi.eu/products/air-nozzles/compressed-air-driven-nozzles/
https://www.ikeuchi.eu/products/pneumatic-nozzles/special-pneumatic-nozzles/
https://www.ikeuchi.eu/products/spray-nozzle-units/
https://www.ikeuchi.eu/products/hydraulic-nozzles/ceramic-nozzles/
https://www.ikeuchi.eu/products/hydraulic-nozzles/full-cone-spray-pattern/standard-angle/
https://www.ikeuchi.eu/products/humidifier/akimist/
https://www.ikeuchi.eu/solutions/nozzle-applications-for-industrial-processes/suppression-of-dust/
https://www.ikeuchi.eu/products/hydraulic-nozzles/full-cone-spray-pattern/anti-clogging-nozzle/
https://www.ikeuchi.eu/products/hydraulic-nozzles/full-cone-spray-pattern/
https://www.ikeuchi.eu/solutions/nozzle-applications-for-industrial-processes/preventing-dust-adhesion/
https://www.ikeuchi.eu/about-us/choice-of-material-for-nozzle/
https://www.ikeuchi.eu/products/pneumatic-nozzles/compressed-air-pneumatic-nozzles/clog-resistant-pneumatic-nozzles/
https://www.ikeuchi.eu/products/hydraulic-nozzles/solid-stream-jet-pattern/paper-trimming/
https://www.ikeuchi.eu/products/air-nozzles/taifujet-air-booster-nozzles/
https://www.ikeuchi.eu/products/hydraulic-nozzles/flat-spray-pattern/


The SEO strategy didn’t just improve search visibility—it directly contributed to measurable business
outcomes. Google Analytics data confirms a 37% increase in users and 33% more page views, aligning with
GSC gains in clicks and impressions (Image 7). 

Additionally, the bounce rate improved by nearly 12 percentage points, reflecting more relevant landing
content and better keyword targeting. 

These results demonstrate a holistic SEO impact—not just driving traffic, but improving quality and intent-
matched engagement.
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Image 7. Google Analytics Comparison

Content creation, SEO and Analytics



Collaborated with digital agency Lemm en Ten
Haaf on the website modernisation of
ikeuchi.eu, contributing to the
implementation of key UI/UX enhancements
across the site. For a full review, please visit
the websites: 

ikeuchi.eu
ikeuchi.fr
ikeuchi.de
ikeuchi.es
ikeuchi.nl

Images 6 & 7. Website

Project: Website management and redesign
Duration: January 2022 - September 2022

https://www.ikeuchi.eu/
https://www.ikeuchi.fr/
https://www.ikeuchi.de/
https://www.ikeuchi.es/
https://www.ikeuchi.nl/


Contributions:

Led content strategy and SEO integration for full website redesign
Structured homepage with messaging, social proof (Trustpilot, logos), and optimised CTAs
Applied consumer psychology (colour theory, hemispheric lateralisation) to improve user engagement
Redesigned navigation & footer for usability and SEO crawlability
Introduced a high-usage search bar (~4.5K monthly searches) as a key conversion touchpoint
Developed and introduced a chatbot as a key conversion touchpoint
Developed scalable templates for product, solution, and blog pages
Implemented conversion elements: newsletter banners, optimised contact forms, automation
Advised on video & multimedia integration to support trust and engagement

Website management and redesign



Website management and redesign

Image 10. Website homepage screenshot

Impact:
Bounce rate ↓ 11.7%
Pageviews ↑ 33%, 
Sessions ↑ 32,7%
Improved Core Web Vitals
and load speed
Stronger alignment between
SEO, UX, and user intent



Website management and redesign



Project: Customer Segmentation & Value Modelling for Strategic Pricing
Duration: August 2021 - October 2021

Developed a comprehensive customer segmentation model for Ikeuchi Europe by analysing five
years of purchasing data across 300+ companies. The goal was to quantify Value of the Customer
(VOC) and Value for the Customer (VFC) using a mix of financial, behavioral, and strategic indicators,
ultimately supporting tailored pricing strategies. 



Customer Segmentation & Value Modelling for Strategic Pricing

Image 11. Database management



Customer Segmentation & Value Modelling for Strategic Pricing

Image 12. Value of the customer report



Customer Segmentation & Value Modelling for Strategic Pricing

Image 13. Value for the customer Report 



Customer Segmentation & Value Modelling for Strategic Pricing

Image 14. Segmentation Matrix



Company: KONICA MINOLTA SENSING EUROPE
Role: Digital Marketer/ Webmaster/ SEO
Specialist/ Content Writer

Key Achievements: 

Delivered 124 MQLs via self-run Google Ads (CTR 10,8%, 4,66% CVR)
Outperformed agency Google Ads campaign across all KPIs
Led LinkedIn Ads in 3 regions: 145K impressions, 463 clicks, trained internal team
Ran GA4 & Clarity-based UX audits to inform new IA and content strategy
Wrote 37 SEO-optimised articles & 5 case studies aligned with sales funnel
Built full Apollo.io outreach system (segmentation, sequences, messaging)



Project: Google Analytics Reporting - Multilingual & Regional Insights 
Duration: October 2022 - April 2024

Outcomes:

Delivered actionable insights that influenced regional content strategy and localisation
efforts.
Provided clarity on product interest across different countries, driving decisions for regional
marketing and product offerings.
Created an easy-to-understand report with visual insights to support cross-functional
decision-making.



Google Analytics Reporting - Multilingual & Regional Insights 

Tools: Google Analytics | Scope: 8 Websites | 8 Languages | 9 Years of Data

1. Multilingual Website Performance Report

Conducted a detailed Google Analytics audit for 8 websites across 8 languages.
Analysed key KPIs to evaluate global site performance, including:

         o Users, New Users, Paid User, Sessions, Bounce Rate, Conversion Rates
         o Engagement, Organic/Paid Traffic, Events

Produced 5 custom visualisations to simplify complex data and highlight key trends for stakeholders.



 Google Analytics Reporting - Multilingual & Regional Insights 

Image 14. Google analytics report part 1



 Google Analytics Reporting - Multilingual & Regional Insights 

Image 15. Google analytics report part 2



 Google Analytics Reporting - Multilingual & Regional Insights 

Image 16. Users per channel graph



 Google Analytics Reporting - Multilingual & Regional Insights 

Image 17. Total Users Graph



 Google Analytics Reporting - Multilingual & Regional Insights 

Image 18. Session per user graph



 Google Analytics Reporting - Multilingual & Regional Insights 

Image 19. Bounce Rate Graph



 Google Analytics Reporting - Multilingual & Regional Insights 

Image 20. Exit rate graph



 Google Analytics Reporting - Multilingual & Regional Insights 

2. EMEA Country-Specific Performance Report

Focused on EMEA countries to assess regional performance:
           o Key KPIs: Users, New Users, Bounce Rate, Sessions, Pages per Session, Avg. Session Duration

Compared performance across countries and identified top-performing regions.

Analysed user behaviour across product and solution pages, identifying which countries engaged with
specific products, aligning with business strategy.



 Google Analytics Reporting - Multilingual & Regional Insights 

Image 21. EMEA Country-Specific Performance Report - part 1



 Google Analytics Reporting - Multilingual & Regional Insights 

Image 22. EMEA Country-Specific Performance Report - part 2



Project: Google ads Campaign management and reporting
Duration: October 2022 - September 2024

Multilingual Performance Report

Developed a detailed report covering 8 language-specific markets, each consisting of:

Performance Metrics Sheet: Timeframe, Campaign, Ad Group, Keywords, Match Type, Clicks,
Impressions, CTR, Avg. CPC, Cost, Conversion Rate, Final URL.
Keyword Recommendations Sheet: New keyword suggestions tailored to regional search
behaviour.
Negative Keywords Sheet: Curated list of exclusions to eliminate irrelevant traffic and improve ROI.



Google ads Campaign management and reporting

Image 23. Google Ads report - part 1



Google ads Campaign management and reporting

Image 24. Google Ads report - part 2



Google ads Campaign management and reporting

Image 25. Google Ads report - part 3



Google ads Campaign management and reporting

Campaign Management & Agency Benchmarking:

1.Direct Management: Ran and optimised Google Ads campaigns independently. Results included:
2.431 clicks
124 MQL conversions
10,80% CTR
4,66% Conversion Rate
32,57% Bounce Rate
67,43% Engagement Rate



Google ads Campaign management and reporting

Campaign Management & Agency Benchmarking:

2. Agency Comparison (Indicia): Oversaw a concurrent campaign managed by an external agency,
offering strategic input to internal stakeholders. My campaign outperformed the agency’s results by:

+1.029 Clicks
+2,05% CTR
+4,06% Conversion Rate
-11,90% Bounce Rate
+11,75% Engagement Rate



Google ads Campaign management and reporting

Image 26. Google Ads Agency Vs. Alex Report



Project: LinkedIn Ads Campaign Management
Duration: November 2022 - November 2024

Campaign Leadership:

Successfully led 9 LinkedIn Ads brand awareness campaigns across 3 countries over a 30-day period each,
delivering:

0.42% Average CTR (benchmark 0,40% - 0,60%) – Carousel Slide for 6 campaigns
0,36% Average CTR (benchmark 0,25% – 0,40%)– Videos for 3 campaigns
463 Total Clicks
145.743 Total Impressions

Collaborated with the Graphic Design team to shape compelling visual assets, with the UK marketing
colleague for video creation, and partnered with a French marketing colleague to tailor ad copy for two
regional campaigns, ensuring cultural and linguistic relevance.



LinkedIn Ads Campaign Management

Image 27. LinkedIn Ads Total Performance



LinkedIn Ads Campaign Management

Team Training & Mentorship:

Conducted training sessions on LinkedIn Ads strategy, setup, and optimisation for internal team
members.

Provided hands-on mentorship, including guidance on both creative direction and strategic
targeting, leading to improved campaign performance and stronger team autonomy.



LinkedIn Ads Campaign Management

Image 28. Linkedin Ads – Carousel Slide 1



LinkedIn Ads Campaign Management

Image 29. Linkedin Ads – Carousel Slide 2&3



LinkedIn Ads Campaign Management

Image 30. Linkedin Ads – Carousel Slide 4&5



LinkedIn Ads Campaign Management

Image 31. Linkedin Ads – Carousel Slide 1



LinkedIn Ads Campaign Management

Image 32. Linkedin Ads – Carousel Slide 2&3



LinkedIn Ads Campaign Management

Image 33. Linkedin Ads – Carousel Slide 4&5



Project: Redevelopment Website Audit & UX Architecture Overhaul 
(GA4 + Microsoft Clarity)
Duration: May 2024 - July 2024

As part of a strategic learning initiative following a large-scale website redevelopment and CMS
migration, I conducted a comprehensive behavioural and performance analysis across 5 localised
websites. 

The objective was to identify pain points, gather actionable user insights, and rebuild the website
architecture based on real user behaviour—correcting previous UX shortcomings and informing future
iterations.

This initiative was pivotal in turning user data into strategic improvements, ensuring that the CMS
migration and redesign translated into measurable UX and performance gains.



Redevelopment Website Audit & UX Architecture Overhaul (GA4 + Microsoft
Clarity)

Scope & Key Activities:

Behavioural Funnel & Path Exploration (GA4): Mapped user journeys through funnel exploration, page
paths, and event flow to pinpoint navigation issues, friction points, and key conversion drop-offs.

Technical Performance Evaluation: Audited site performance using Core Web Vitals (LCP, FID, CLS) and
JavaScript execution impact to address load speed and responsiveness issues post-migration.

Information Architecture Redesign: Leveraging insights from the audit, I led the redefinition of the site
architecture to:

                     o Reduce page depth and streamline content access
                     o Improve usability and clarity for both first-time and returning users
                     o Ensure alignment with both technical SEO and user expectations



Redevelopment Website Audit & UX Architecture Overhaul (GA4 + Microsoft
Clarity)

In-Depth UX Diagnostics (Microsoft Clarity): Analysed user interaction quality through:

               o Rage clicks, dead clicks, excessive scrolling, and quick backs
               o Scroll heat-maps and click heat-maps on solution/product pages
               o Visualised engagement and click-through patterns

Traffic Source & Device Insights:Assessed audience behaviour variations across channels (organic,
paid, direct, referral) and device types, supporting tailored UX and performance improvements.



Redevelopment Website Audit & UX Architecture Overhaul (GA4 + Microsoft
Clarity)

Image 34. Funnel exploration 



Redevelopment Website Audit & UX Architecture Overhaul (GA4 + Microsoft
Clarity)

Image 35. Website performance 



Redevelopment Website Audit & UX Architecture Overhaul (GA4 + Microsoft
Clarity)

Image 36. User channels, overview, intent 



Redevelopment Website Audit & UX Architecture Overhaul (GA4 + Microsoft
Clarity)

Image 37. Event insights and overview 



Redevelopment Website Audit & UX Architecture Overhaul (GA4 + Microsoft
Clarity)

Image 38. Click/CTR Heatmap 



Redevelopment Website Audit & UX Architecture Overhaul (GA4 + Microsoft
Clarity)

Image 39. Scroll Heatmap 



Post-Redevelopment Website Audit & UX Architecture
Overhaul (GA4 + Microsoft Clarity)

Image 40. Website Architecture



Project: Content Creation Strategy for Product and Industry Marketing
Duration: December 2023 - June 2024

I spearheaded the development and execution of a content creation strategy that combined insights from
Product Managers, academic research, and sales materials.

Over the course of six months, I produced 37 SEO-optimised articles (154 pages) covering product features,
industry solutions, and educational articles. These articles were designed to communicate the technical
benefits of products while ensuring alignment with SEO best practices for enhanced online visibility.

In addition to articles, I created 5 Sales Success Stories, which highlighted how the products helped solve
real-world customer challenges, providing valuable assets for the sales team.

This content helped establish the company as a trusted industry authority, supported lead generation, and
provided actionable insights for both internal teams and customers.



 Content Creation Strategy for Product and Industry Marketing
 

Key aspects of my strategy included:

Collaborating with Product Managers and Sales to extract key product insights focused on benefits
Conducting research from academic articles and sales guides to enrich content
Optimising for SEO to improve content visibility and drive organic traffic
Strategic content planning to ensure timely and relevant publication aligned with marketing objectives

To illustrate the breadth of my content writing skills, I’ve highlighted five representative pages:
2 snapshots from product pages: CM-25cG and CM-36 series spectrophotometer
3 snapshots from industry related pages: FAQ Automotive exterior; Quality control in Beverage Production,
and Colour management in Beverage Production



 Content Creation Strategy for Product and Industry Marketing
 

Image 41. CM-25cG Spectrophotometer - snapshot 



Image 42. FAQ – Automotive Exterior snapshot 

 Content Creation Strategy for Product and Industry Marketing
 



Image 43. . CM-36 Spectrophotometer snapshot 
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 Content Creation Strategy for Product and Industry Marketing
 

Image 44. Measuring instruments for beverage industry - snapshot 



Image 45. Beverage manufacturing color quality - snapshot 

 Content Creation Strategy for Product and Industry Marketing
 



Project: Lead Segmentation & Outreach Workflow Design in Apollo.io
Duration: February 2024 - May 2024

Developed a full-funnel B2B lead segmentation and outreach system from scratch using Apollo.io. This initiative
aligned sales outreach with the buyer journey and audience relevance, driving higher personalisation and
engagement. 

Key contributions included:
Strategic Segmentation Models: Built two segmentation frameworks—one based on lead priority (VIP, Medium,
Low) and another on Awareness, Knowledge, and Experience (AKE) to tailor messaging depth and cadence to
each stage of prospect maturity
Multi-Step Outreach Sequences: Designed and implemented 7 automated email and call sequences adapted to
each segment’s role, buying intent, and behaviour—including A/B-tested paths for VIPs and high-value accounts.
Script & Messaging Development: Created personalised email templates and cold call scripts, incorporating
psychological triggers and value-driven messaging. Sequences included touch points across email, LinkedIn,
telephone, and follow-up content delivery
Sales Enablement: Supported business development teams by providing strategic outreach logic and
operationalising it within Apollo.io—making it scalable, repeatable, and aligned with CRM data



Lead Segmentation & Outreach Workflow Design in Apollo.io

Image 46. Apollo segmentation 



Lead Segmentation & Outreach Workflow Design in Apollo.io

Image 47. Apollo – sequence example
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Professional diplomas and endorsements 

Company: Room-mate Aitana Hotel
Amsterdam
 Referred by: Emily Hartong
Position referral: Reception Manager
Role: Receptionist



Professional diplomas and endorsements 



 

     
 

Konica Minolta Sensing Europe B.V. 
Marconibaan 57, 3439 MR Nieuwegein 

Tel. +31 (0)30-248-1200  Fax +31 (0)30 248-1280 
     

www.konicaminolta.eu   info.sensing@seu.konicaminolta.eu 

 

Mr. Alex Petcu 
Hoogravenseweg 94-b 
3523 TN Utrecht 
 
Nieuwegein, 30th June 2025 
 
Job reference 
 
To whom it may concern 
 
Mr. Alex Petcu, born on 02 December 1989 has been working at the headquarter office of 
Konica Minolta Sensing Europe B.V. from 1 October 2022 until 1 July 2025 as Webmaster / 
SEO Specialist / Content Writer / Digital Marketer as member of the European marketing 
team. He collaborated with the members of the Marketing Team and the Graphic design team.  
 
The areas of work and responsibilities of Alex included: 
 

• Managing the websites in EN / IT / NL / SE / TR ensuring functionality and efficiency of 

the websites in terms of performance and content update (Kentico, ContentStack) 

• Analysing the performance of the websites to implement on-page, off-page and technical 

SEO (Ryte, Semrush, AnswerThePublic, GA4, Search Console) 

• Analysing the competitors’ websites for benchmarking (Semrush) 

• Coordinating communication with the website agency and within the group  

• Developing new content adapted for the right support, including comprehensive product 

benefit content (website, SEO, SEA, SNS)  

• Developing the SEA strategy in EN / DE / PL / FR on Google Ads 

• Creating and sending electronic newsletters in MA tool (Microsoft Dynamics Marketing) 

• Organizing and hosting webinars (Microsoft Dynamics Marketing Teams webinar) 

• Promoting digital campaigns on LinkedIn Company page 

• Creating surveys (customers and internal) (Microsoft Forms) 

• Overseeing the migration of four websites (IT / NL / SE / TR) from TYPO3 CMS to 

Kentico CMS, ensuring seamless transitions 

• Providing valuable insights and expertise to the Marketing Team regarding SEO 

strategies, Analytics and LinkedIn Ads, contributing to the overall success of digital 

marketing initiatives 

• Demonstrating leadership and initiative by organizing and delivering training sessions for 

sales teams, and implementing solutions such as Kompass, Apollo and Demandbase to 

enhance brand awareness and lead generation efforts 

 



 

     
 

Konica Minolta Sensing Europe B.V. 
Marconibaan 57, 3439 MR Nieuwegein 

Tel. +31 (0)30-248-1200  Fax +31 (0)30 248-1280 
     

www.konicaminolta.eu   info.sensing@seu.konicaminolta.eu 

 

Alex has an eagerness to learn and grow professional. Thanks to his knowledge, he supported 
on technical projects such as SEO, SEA and GA4 analytics. Both his analytical perspective and 
creative mindset were supporting him in a wide range of tasks. Alex showed leadership and 
initiative by providing inputs to improve the website design and usability. Alex’s combination of 
technical acumen, strategic visions, and collaborative spirit has made a significant impact to the 
organization.  
 
We recommend Alex for any position in digital marketing or web management, as his skills and 
dedication are an asset to any organization, and would provide further information upon 
request.  
 
We wish Alex all the best for his professional future and thank him for his work. 
 
Konica Minolta Sensing Europe B.V.   
Headquarter Netherlands 
    
Nina Monceaux 
European Marketing Manager 
 
 





Customer and service endorsements 

Customer Endorsements Reflecting Key Strengths:

Professionalism 
Authentic hospitaliy 
Trust building 
Cultural intelligence 
Initiative & Ownership
Empathy and Emotional Intelligence
Problem-Solving mindset
Going the extra mile

(Selected full reviews follow below — unedited, timestamped, and sourced for transparency.)



































Contact information

E-mail: alex_petcu@hotmail.com
LinkedIn: https://www.linkedin.com/in/alex-petcu/
Website: www.alexspetcu.com

mailto:alex_petcu@hotmail.com
https://www.linkedin.com/in/alex-petcu/
https://www.alexspetcu.com/

